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ORGANIZATION OF ISLA
COOPERATION (OIC)

@ Thesecondargestintergovernmentabrganization
aftertheUnitedNations

€@ Establisheih Septembet969

€ 57MembeGtatespreadverfourcontinents

@ Collectiveoiceof the Muslimworldandensuringo
safeguarcand protectthe interestsof the Muslim
world
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VUHAID BRIBIVIIC?

-SMIIC is a treaty based and an intergovernments
organization, technical and affiliated to the OIC.

-Recognized as an international organization,
diplomatic status.

-Established in Augétl0

-Headquarters located in Istanbul, Turkey

-Not a conformity assessment body (CB



MAIN OBJECTIVESIOF SMIIC
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Toestablish a

Toprovide  conformity assessment
To prepare i WA .
prepare uniformity in technical  schemefor the purpose

OIC/SMIIC  standardization assistanceo of expediting exchange
standards metrologyand the Member materials, manufacture
laboratory  giates which do 900ds and products

testingand in not possess among Member States

MemberSates . beginning with mutual
such bodies. recognition.

Toachieve




Accreditation Bodies can be a SMIIC member.

SMIIC has Member States to datelKull and Observer Member
https.//www.smiic.org/en/members



https://www.smiic.org/en/members
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To create a quality
Infrastructure that

our Member States.
oy .
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To develop quality
Infrastructure, by establishing

uniformity in standardization, metro
and accreditation activities including ct
assessment and quality improvement t
trade and support sustainable econor

consumer welfare, environment a
Innovation promotion for

our Member States.




SMIIC istratenidrIa621-2030

Develohigh qualitystandardghat are
usedworldwide

Support memberg needs and ensure
effectiveengagemertftheirstakeholders
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. Supporthe enhancemenf qualityinfrastructure

~ andinterconnectivityf members



Strategic Plan 2022030

SMIIC Strategic Plan 20212030 Map

Vision To create a quality infrastructure thatimproves economy, welfare and protects our member states.

Mission To develop quality infrastructure, by establishing uniformity in standardization, metrology and accreditation activiidegncbnformity assessmerdnd quality improvement to
facilitate trade and support sustainable economic growth, consumer welfare, environment and innovation promotion for oar $tateb.

Strategic : : Support membergheeds and Support the enhancement of quality
. Develop highquality standards : : : L
Priorities : ensure effective engagement o] infrastructure and interconnectivity o
that are used worldwide. :
(Goals their stakeholders members

—h

Value/

Customer | Develop high quality standardg| Encourage adoption and/or Support members especially Provide a common and

, Promote SMIIC activities to Least Developed Countries internationally recognized
that are relevant to the needs|| Implementation of OIC/SMIIC i . ) e
&7 [Erhers s srkelRErE Standards by Members leverage satisfaction (LDCs) to strengthen National| platform of halal accreditation
Quiality infrastructure based on OIC/SMIIC standargls

1
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Internal :
Support and coordinate members especially Least L . .
Processe Improve the standardization process Developing CountriegL DCs) for effective engagemerit Ensure_ th? coordination and synergies :Mth othe
with regional and international organizations organizations and among projects implemented
Learning
And Growth

Coordinate and organize projects, meeting
and trainings for Technical Capacity Buildin

Support the members to enhance
interconnectivity

Improve technicainfrastructure of
SMIIC to meet priority needs

- —
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Financial

Utiize SMIIC members resources for supporting SMIIC activities to decrg¢ase
expenses

Increase revenue to make SMIIC financially sufficient
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— WHAID ISSHANDARD
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A DOCUMENIrepared byCONSENSUS

‘ Approved by RECOGNIZED BODY

Contributed by tSTAKEHOLDERS

ForCOMMOMNJREPEATED USDLUNTARY

- \
i ' A DOCUMENT WHICH DEFINES THE MUSTS OF
: PRODUCT OR SERVICE OR PROCES
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CONSENSUSAN STANDARDIZKEIBISDERS

CONSENSUS ON'STANDARDIZATIONAS BEST ACHIEVEDBY THE CONIREHWKEHIDBERS 12




WHAT [SIQUALITYS INFRASTF |

QualityinfrastructuraefersRo all aspectsof
stanaardization, metrology, accreditation
and conformity assessment (testing,
management  systems, /nspection,
certification) that have a bearing on
conformityassessment

Quality infrastructureis a system of
Institutions which jointly ensure that
productsandprocessemeetpredefined
specificationsvhicharestandards



OVERALLQUALIRYTINFRASTRUC

] Definition of units
National

Accreditation body standards

National Metrology Institute

Standards Body (as required in standards)

National Accreditation Body

1
1
1
; Accreditations
1
1

Calibration
certificate
required for
laboratory

W _ certification

accreditation
r~-"—"——""=—-""=—-".=-—""=—"=—""="="=="=- | =T ="="-=- I =
; Certification Inspection ; Testing : Calibration '
i body! body i laboratory i laboratory i
; standards! standards P standards ; standards i
] ! T T T
: v v v v v ¥ v v ¥
1 Certification Inspection Testing Calibration
I Bodies Bocl:lies ‘-| Laborétories <-| Laboratories
1
i
! Standards Certification Inspection Test Calibration
! required for certificate report certificate
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ENTERPRISES

BENEFITS

* Enhanced product quality and
compatibility

* Enhanced safety and health

* Decreased environmental impact

v * Increased trade opportunities

AUTHORITIES, CONSUMERS AND THE GENERAL PUBLIC

Source: \World Bank 2007.
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Sl HALALICONFORMIDYIASSESSMENT

Pillars @f
Comnfonmity
Assessment

Applicable standards for a
(OIC/SMItGtandards)

Certification

Certification body that
conforms toOIC/SMIC 2

AThird party conformity
assessment of compliance
according to OIC/SMIIC

Standardsare the key to any
conformity assessment(CA)
activity sincethe pillarsof the
CAdepend on the existence
of necessargtandards

Accreditation

Accreditation body that
conforms toOIC/SMIHG
oCompetent certifiers;
impartial and credible

assessment according to

OIC/SMIIQ¢

aii etcs




OIGLOBMALALIQUALTYINFRASTRHEQYRE

Designated StructurelFHAB
Mutual Recognition
MLA/MRA & Peer evaluation

in accordance with OIC/SMIIC

LY
standards Halal Con_formity Assessment Structure - SMIIC/CCA
According to OIC/SMIIC Standards Guidelines for Halal
Accreditation Bodi€™ | =/5\113:2019
Accrediting Halal
CABs
Accreditation
(Authorized Halal Accreditation SMIIC/CCA
Bodies) Guidelines for Halal
CABgerforming

OIC/SMIIC 2:201
halal certificatior

. Other OIC/SMIIC standard
activities.

9

(Producers, Retailers, L
and Service Providers ) |

Guidelines for SMIIC TC$
Manil:‘(;?:ltjucrzrrz’ and M
Service Providers OIC/SMIIC 4:2018

ensure halal OIC/SMII®:2019|
conformance.

Other OIC/SMIIC standard
16
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Giniiv DEVELOPMENT OF THE HALAL MARKET

* Growth of Islamic finance

p
@\ ;

* Convergence between sub-sectors (i.e. food and
travel) strengthening the growth

B U * Impact of public-private initiatives on halal

Ve

+ Government initiatives to legislate halal

* Controlling halal integrity by laws and
institutionalizing to comply with international
practices,

MAIN DRIVERS

-~

* Muslim consumers soon expected to represent

the largest share of global consumer spending
by reaching 2 billion in 2030

+ Tayyib concept which means hygienic and
healthy complies with new eating habit trends.

+ Halal&Tayyib: better products for ethically
* Halal as the fastest growing consumer segments aware consumers.

in the world 17



EVOEVEMENT.OF IHALAL MARKET

-Overthe lastdecadehalalindustrynasgone
globaland we all watchedand experience
howit occurredywitnessingsexpansion

-Halal certifying concept was primarily
consideredto be limited to meat, but ite,
gradualhyhasexpandedo all food & animal
feed types, additives, test methods,
clothing, pharmaceuticals, cosmetics,
tourism, finance, agriculture, logistics etc
overallallpossiblaspect®f Muslinife.




CONEBUSIONSABOUWITAHAEALERTIRICY

*No significanforogresshas not beenmadein halal
certificatioor decadesdueto lackof;
-willfor usingsingleconsensu®asedtandards,
-professionalism conductingertificatiomctivities,
-accredited certificates instead of national
recognitiogystem

*Nationalecognitiomefersto a basiccompliancavith
the rules set by a country but not relyingon an
T.\ EEAAR  Internationalstandardor a system So, it Is mostly

AR beneficialfor the countrywho set the rules and not

binding yet a relationship/cooperationbetween
countries
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Difference between Recognition and Accreditafft

-Nationalrecognitionis bringinghalalcertification
bodiestogether and recognizinghem to certify
according to their own procedures while
accreditation is authorizing national halal
accreditatiohodief OlMembefGtatedo accredit
halalcertificatiomodies

-Systemappliedwithin SMIIGmeansfollowingthe

bestpracticexconductedor agesin otherregional
and internationa@ccreditatiomssociationsuchas

EAAPLAGNdIAFJLAC
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