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US TARIFFS IMPOSED

e In April 2025, the Trump administration imposed new tariffs on agricultural
products from Canada and China, including a 25% tariff on beef and key

food-processing raw materials.

e Im June 2025, the US maintains a 10 % tariff on most imported meat
products.

e This policy has direct implications for the global halal market, as the United
States is one of the leading exporters of halal-certified beef, with annual

exports of around S8 billion (total U.S. halal exports are $12 billion).

e [ndirectly, US tariffs could affect a significant portion of the global halal
market




Impact of new tariffs

RUMP'S TARIFFS IS
on the halal markelt IGNITE TRADE CONFLICTS

e The US is the second largest exporter of beef in the world, and a significant
portion of this beef is Halal certified and exported to countries such as Canada

for further processing. The new tariffs could increase production costs and
reduce the competitiveness of American products in the global market.

e Canadian ranchers are already reducing livestock numbers due to uncertainty
about US trade policy, which could lead to higher beef prices and reduced
supply of halal-certified products.

e Also, the increase in the cost of imported raw materials, such as animal feed

from Canada, may further increase the prices of final products, which could
reduce the competitiveness of American halal products in the global market.




The Stability of the

Global Halal Market

e However, the global halal market, estimated to be worth §7.7 trillion by the end of 2025,
continues to demonstrate resilience and adaptability.

e Countries such as Malaysia, Indonesia and Saudi Arabia are identified as key markets for
further growth, thanks to the increasing institutionalization of halal certification and growing
interest among non-Muslim populations.

e On the other hand, markets in Southeast Asia and the Middle East are increasingly
institutionalizing halal certification, creating new centers of demand.

e Also, digital markets and e-commerce allow producers to have more direct access to end
consumers, thereby mitigating the negative impact of traditional trade barriers.




Lobbying through the prism

of religious freedom

e [tis possible to use the US Constitution, specifically the First Amendment that

protects religious freedom, as a basis for lobbying against tariffs that
disproportionately affect Muslim consumers and producers.

e Trump, although known for tough trade rhetoric, often emphasizes "protecting
the rights of Americans” and "religious freedom” (especially when it comes to

Christian communities).

e There is potential that the Muslim halal community could use a similar
narrative — emphasizing that tariffs are not just economic barriers, but barriers
to free religious expression through the consumption and production of food in

accordance with beliefs.



Alternative directions of expansion

of the Halal Market

Given the challenges in US trade policy, halal producers may consider alternative
expansion directions:

e Market diversification: Focusing on emerging markets in Asia, Africa, and
Europe, where demand for halal products is growing.

¢ Digitalization and e-commerce: Developing online platforms for selling halal
products can provide easier access to global consumers.

* Manufacturing innovation: Investing in technologies that enable more efficient
production and distribution of halal products can reduce costs and increase
competitiveness.



Halal Food Global Market Report 2025
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Although Trump's tariffs pose a serious challenge, they do not
stop the already begun transformation and expansion of the

halal industry, but rather point to the need for strategic shifts
towards greater global integration and resilience.
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