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The UK Muslim travel market is projected to contribute significantly to the overall value
of the global Halal travel industry, estimated to reach $300 billion, making it a lucrative
market for brands looking to expand their presence in the Halal travel sector.
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WHY UR MUSLIMS

High Disposable Income: UK Muslims have a higher than
average disposable income, making them an attractive
market for luxury and experiential travel offerings,
Including Halal travel options.

Untapped Market: Despite its potential, the Muslim
Halal travel industry in the UK remains largely

untapped, presenting an opportunity for brands to

capitalize on the growing interest in Halal  -friendly
destinations, accommodations, and services.

Young and Diverse: The UK Muslim demographic is
predominantly young and diverse, with a median age of
30, presenting an opportunity for brands to connect

with a dynamic and varied audience interested in Halal EUROPEAN -
: sHALA L
travel experiences. CONGRESSN




CONGRESS ey

WHY BOSNIA T

Halal -Friendly Environment:

Bosnia is renowned for its warm hospitality and Halal -friendly
environment, making it an ideal destination for UK Muslims seeking
peace of mind and convenience during their travels. With a wide
range of Halal -certified accommodations, restaurants, and services
readily available, UK Muslim travelers can explore Bosnia with
confidence, knowing that their dietary and religious needs are well

catered for, enhancing their overall travel experience and enjoyment.



WHY BOSNIA

Natural Beauty

Nestled amidst breathtaking natural landscapes, including lush forests,
cascading waterfalls, and serene lakes, Bosnia offers UK Muslims a
picturesque retreat away from the hustle and bustle of city life.
Whether exploring the tranquil beauty of Plitvice Lakes National Park or
hiking through the scenic countryside of the Bosnian countryside, UK
Muslim travelers can reconnect with nature and rejuvenate their spirits,
creating cherished memories that last a lifetime.
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Cultural Richness:

Bosnia boasts a diverse cultural heritage, with a blend of Ottoman, Austro
Hungarian, and Slavic influences, offering UK Muslims a unigue opportunity
to immerse themselves in a rich tapestry of history and tradition. From
stunning mosques and historic landmarks to vibrant bazaars and traditional
cuisine, Bosnia's cultural richness resonates with the spiritual and cultural
sensibilities of UK Muslim travelers, providing a deeply enriching and

authentic holiday experience.
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MARKETING

Building Brand Awareness: Effective marketing strategies
Increase visibility and recognition among the UK Muslim
consumer market, driving engagement and interest in
Halal travel offerings

Establishing Credibility: Consistent and targeted marketing
efforts help build trust and credibility within the
community, positioning your brand as a reliable choice for
Halal travel experiences.

Driving Consumer Engagement: Engaging marketing
campaigns create opportunities for meaningful
Interactions with the target audience, fostering loyalty
and advocacy for your brand in the competitive Halal
travel market.
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PARTNERSHIPS

Expanding Reach: Strategic partnerships with
Influencers, organizations, and brands enable wider
reach and exposure to the UK Muslim consumer
market, tapping into diverse audiences and driving

Interest in Halal travel.

Enhancing Authenticity: Collaborating with trusted

s Iz
partners enhances brand authenticity and credibility, Halal Travel Guide
Instilling confidence and loyalty among consumers
seeking Halal travel options. MUSLIM TRAVEL

Fostering Innovation: Partnerships within the industry S H‘ &‘W

encourage innovation and creativity, leading to the
development of unique and compelling Halal travel

experiences that resonate with the evolving
TURISTICKA ZAJEDNICA KANTONA SARAJEVO

preferences of the UK Muslim consumer market.




EVENTS

Building Relationships:  Participation in industry events
facilitates direct engagement and relationship -building
opportunities with the UK Muslim consumer market,
fostering connections and trust in your brand.

Showcasing Expertise: Attending events allows brands
to showcase their expertise and offerings in the Halal
travel sector, positioning themselves as leaders and

authorities inthe field. o0 7 I B
Staying Relevant : Regular presence at events
demonstrates commitment and relevance to the UK

Muslim consumer market, keeping your brand top -of -

mind and competitive in the ever  -evolving Halal travel

landscape.
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MUSLIM TRAVEL

Panel discussion: |
Meeting Tomorrow’s Needs: Innovation in the Muslim Consumer Market
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Zara Datuk Musa Hj.- Mohammed Ali  Altaf Alim Farzana Kerim Ture
Mohammed Yusof Harrath Rahman
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Amira Patel

Solo expedition: The Himalayas A
Annapurna

Saadia Baber

Pakistan - An ndiscovered Jewel

AbdulMaalik Tailor

Britain - the most halal-friendly
country in the West!

N Sadia Ramzan

Land of the Lotus, Halal Focus:
Empowering Muslim Women's Travel

- Arianna Francese Chiapetta

The new era of Muslim Friendly
JTourismin Southern Italy

Hafsa Gaher :

Africa Beyond Safari

N Embark on a Malaysian Odyssey:
Exploring Muslim-Friendly Tourism

Tourism Malaysia

Rooful Ali

Posteard Perfect: Travel
Photography

Set sail on a Maldivian Voyage:
Unveiling Muslim-Friendly Tourism
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